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ABSTRACT

This study examined the role of Mass Media in wasngmort from expert’'s viewpoint. This study is adgsdive -
scaling which conducted in field study. Among thpeets, 100 experts in media, 188perts in sport and 100
national and international women athletes were celé as samples of this study. Data was collectecdif-
administered questionnaire. The questionnaire @uided of 21 questions that measure the role ofsMdsedia in
five variables of sport (four questions), improvemef performance (six questions), management dadnmng
(four questions), financial resources (four quessip news resources (three questions), in curremt desired
situation. Chronbach’s alpha coefficient is utilizeo examine the reliability of current situatio@@29 and desired
situation 0.9723. Data analyzed at meaningful lefdP<0.05 using Kolmorgrov-Smirnov, Kruskal Wallis, U hfa
Withney and Wilcoxton. Results from subjects' vigmipshowed that Mass Media in current situatioaypé little
and so little role in all variables. While, in desil situation, it can play an important role in wenis sport. Also
results showed a meaningful difference betweerestibjviewpoint about desirable role of Mass Mediaurrent
and desired situation in women’s sport. Differetetween current and desired situation in all vatesbshowed
that Mass Media has high potential role in womeapsrt, but for some reasons, they don't do it propeso, the
proper use of Mass Media is essential for womenstsmprovement.

Keywords: Mass Media, Women's Sport, Experts in Sport, BExipeMedia.

INTRODUCTION

In each society women are the major part of theufatipn that the burden of nurturing, family fornaat & family

life continuing are mostly depends on their efftmtour society women'’s presence in sport and glysducation
activities as the half population of our societypnsidered as an undeniable necessity & is vitalpimviding

physical & mental health, preventing different kindf social aberrations, reducing medical expenisesgasing
production & productivity. Although many factorsfedt women's improvement in sport, but if only nsedepict a
better view of women’s sport, many girls will bératting to sport.

Radio, television & newspapers have an importalet iroinforming, developing viewpoint toward womesport &

their progress in the future. So media’s coveragevbmen'’s sport is very necessary .If mass meajagttention to
the female athletes, it can awaken movement & gpotivation in society's women and led them to jtaishealth
& consequently to spiritual health. Mass Media witidespread information about women can be effectiv
development of women’s sport in society, and heljplip opinion to discuss about women’s role, cistia,

negotiation, comparison and lags' compensate.

Despite the efforts of Iranian women, their shafesports news in Iran’s mass media is very low &litgble.
When people are not able to know our athlete’sreffdhow can be expected Iranian female athleteetmotivated
& appear in high rankings? When advertising is iopgar and women'’s sport is not known to the socielygw can
we expect government to provide facilities for warsesport? If mass Medias didn't consider womergers
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seriously, how can we expect to increase the numbeémuality of our female athletes? These defatené& basic
needs lead to conducting this research and resgaectrying to reply following questions in thissearch:

How is the present situation of mass media’s mlevdmen’s sport? What is the desired situation asnmedia in
this regards? Is there a difference between cu&etgsired situation of Medias' role in women'’s gfio

Many research studies showed that male & femalketathwere treated & covered in different ways bgdias.
Sport Sociologist, has defined two areas of deggilmale & female athlete‘s heroes by medias. Fakhough
there is enormous increase in the number of wonagticfpating in the range of sport activities, tietnale athlete
heroes get less attention by media.

In [8]. (Lombard), [9]. (Jones) & [10]. (Women'sa foundation of UK) obtained similar results redjag media
coverage of women'’s sport. Second subject is the tf coverage. [11]. (Kin & Parkez),[8].(Harri§)3].(Messner
& Duncan ), [10].(women'’s sport foundation of UKojxcluded that male athletes appear in a way thahasized
in their sport ability & competency. In other hafeimales are presented in a way that emphasitkeimphysical
attractiveness & femininity.

The type & amount of media coverage about womeptatsis not negligible issue. Creating the peraeptbf
women high absence from the sport stage, leadsate them & their sport activities worthless .Thigdias
underestimate women'’s involvement in sport.

Women's sport needs to programs review, utilizipglicies & strategies in order to create more sdé&on with
media to remove this situation and enhancing megplase .For appropriate & useful planning , we nee#now
present & desired status of sport medias in dgveént of women ‘s sport. With clarifying the distanbetween
current & desired situation in different Mediasithneeds are defined.

So considering the importance of women’s sporthat nnational levels and the role of mass media apisiy
thoughts & changing behavior, this research wileistigate the role of mass media from the viewpofrhysical
education experts, media’s experts and femaletathées the persons who are involved in this issue.

MATERIALS AND METHODS

According research subject & objectives, the presesearch is descriptive - scaling which conduatefield study.

This research samples are experts of sport, medeanm&le athletes in national levels. Because dftiexj no exact
statistics of statistical society, considering egsh goals, statistic sample of study in the fiefdnedia experts
targeted, involved 100 sport newspaper editorsaferjournalists, sport news press editors, sportagers of TV &

radio channels. In the section of experts in thifof sport, 100 deputies of physical educatiaffst presidents &
vice presidents, sport federation secretaries welected as statistic samples of study. In additi®® individuals
of female athletes in the national & country chaonghip levels were selected as the statistical Esngd this study
among 10 sport fields such as volleyball, baskethakrate, taeckwondo, fencing, horse back ridinggrhinton,

football, futsal, shooting.

Data collection method is a researcher questioarthat its validity & reliability was proved. Thiguestionnaire
evaluates function variables included; sport congodsy performance improvement, management & plannin
financial resources and news source, in presentesirgd situations. the initial questionnaire wasppred by
studying the present resources & available quessives , ,and it was distributed among universihysical
education professors ,medias' experts & femalethl in order to prove its content validity ,thba ambiguous
points were removed from the questionnaire. Tomedt the validity of the research questionnairewds
distributed among 30 persons of 3 test groups dutie primary studies. After collecting & summangidata, and
calculating validity (Cronbach’s alpha), currerttiation was r = 0/9729 and desired situation w@¢a723.

The questionarie questions was arranged basedeofivih value Likert scale.Descriptive statisticsraveised to
determine the average, standard deviation anddutseing tables &diagrams. Kolmorgrov-Smirnov Telsbwed
that the distribution of research data is not ndyiteerefore non — parametric tests were used.tlierpurpose,
Kruskal-Wallis test was used in order to studyeti#ht views of study variables in the current &idb situation
and Wilcoxon test was used to test the differeratavéen the current & desired situation from thewgieint of the
subjects . Data analysis was conducted by Statisgmftware like; Excel & SPSSv 11/5.All hypothesdédhe test
were analyzed atd®/05 level.
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RESULTS AND DISCUSSION

Descriptive analysis of data

Table 1: the average & standard deviation of currehand desired situation of Medias in studied variakes

Variables Sport Components Performance Manage_ment Financial News sources
Improvement &planning resources
Test subjeat Current | Desired | Current | Desired | Current | Desired | Current | Desired | Current | Desired

Media Average 2/04 3/93 1/97 3/95 2/01 4/01 1/84 3/82 2/34 4/29

Experts Standard 0/63 0/58 0/66 0/6 0/69 0/6 0/72 0/83 0/84 0/57
Deviation

Sport Average 1/89 4/47 1/77 4/45 1/69 4/53 1/43 4/29 1/93 4/65

Experts Standard 0/66 0/46 0/59 0/51 o0/61 0/47 0/50 0/56 0/69 0/40
Deviation

Average 1/73 4/64 1/62 4/67 1/59 4/75 1/61 4/54 2/17 a/77

Athletes |  Standard o65 | o/3s | o2 | o/B1 | o052 | 028 0/5 041 | o078 | 019
Deviation

According table 1, media experts believe that nMsdias in the current situation have important rialeariables
of news sources, components of sport, managemeataing and performance improvement, respectivielgm
the sport experts' point of view, this order wilange to news source, sport component, performamu®vement,
management & planning and financial resources .AB &s from the athlete's point of view the newsrse is in
the first level, and then sport components, peréorce improvement, financial resources, managemegiagning
are in next levels.

In a desired situation media experts believe thegsMedias can effect on variables of news soureeagement &
planning, performance improvement, sport componentsfinancial sources. From the sport experts\tpoi view,
mass Medias have more effect on the sport compsnéan performance improvement. The order of studie
variables from athlete's point of view is similarmhedia experts.

Table 2 - Comparison of the test subjects' point ofiew about studied variables in the current situabn

Variable Group Average Test type X2 df P Final result
Sport Media experts | 176/97 ' _
Components Sport experts | 151/38 | Kruskal-Wallis| 19/39 | 2 | 0/000* | Difference
Athletes 123/16
Performance Media experts | 175/48 Kruskal-
Improvement Sport experts | 151/41 Wallis 17/261| 2 | 0/000* | Difference
Athletes 124/61
Management Media experts | 183/13
& Sport experts | 173/71 | Kruskal-Wallis | 21/718 | 2 | 0/000* | Difference
Planning Athletes 130/66
Media experts | 176/46
Financial Sources| Sport experts | 121/96 | Kruskal-Wallis | 20/171| 2 | 0/000* | Difference
Athletes 153/09
Media experts | 171/57
News Sources | Sport experts | 129/12 | Kruskal-Wallis | 12/035| 2 | 0/002* | Difference
Athletes 150/81
P<0/05

Table 2 shows a meaningful difference between théakbles point of view about Medias' role in alidied
variables about women'’s sport in the current sibumat

According table 3, there is a meaningful differefesgween sport & Media's experts' point of view wbsgports
components, performance improvement, financial &sesources, and also there is a meaningful difteren
between Medias & sport experts and sport expedsthietes about management & planning variable.
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Table 3: Different point of view between the testuhject groups about the role of mass Medias on theurrent
situation of studied variables

Variable Group Test type z Sig.(2-tailed) | Final result
Sport Groupl-Group2 -2/102 0/036 No Difference
Components Groupl-Group3 | U Mann Withney| -4.387 0/000* Difference
Group2-Groupl -3.326 0/02 No Difference
Groupl-Group2 -2.021 0/043 No Difference
Performance Groupl-Group3 | U Mann Withney| -4.095 0/000* Difference
Improvement Group2-Groupl -2.246 0/025 No Difference
Management Groupl-Group2 -3.229 0/001* Difference
& Groupl-Group3 | U Mann Withney| - 4.382 0/000* Difference
Planning Group2-Groupl -0.276 0/783 No Difference
Groupl-Group2 -4.219 0/000* Difference
Financial Sources| Groupl-Group3 | U Mann Withney| 2.17 0/03 No Difference
Group2-Groupl -2.825 0/05 No Difference
Groupl-Group2 -3.585 0/000* Difference
News Sources | Groupl-Group3 | U Mann Withney| -1.578 0/115 No Difference
Group2-Groupl -1.654 0/098 No Difference

P<0/0167

(Groupl=media experts, Group2= sport experts, Gdsathletes)

Table 4: Table 2 compares the test subjects' poimtf view about current situation of studied variables

Table 4 shows a meaningful difference between stddjpoint of view about the role of Medias on #ilestudied

variables in women'’s sport in the desired situation

Table5: Different point of view between test subjetogroups about the role of mass Medias on the stuelil

variables desired situation

Variable Group Average Test type X? df P Final result
Sport Media experts | 88/66 ' _
Components Sport experts | 168/59 | Kruskal-Wallis | 81/267 | 2 | 0/000* | Difference
Athletes 194/25
Performance Media experts | 91/08 _ '
Improvement Sport experts | 164/11 | Kruskal-Wallis | 77/768 | 2 | 0/000* | Difference
Athletes 196/32
Management Media experts |  87/72
& Sport experts | 162/42 | Kruskal-Wallis | 90/143 | 2 | 0/000* | Difference
Planning Athletes 201/37
Media experts | 100/96
Financial Sources| Sport experts | 157/33 | Kruskal-Wallis | 58/028 | 2 | 0/000* | Difference
Athletes 193/22
Media experts | 105/21
News Sources | Sport experts | 165/95 | Kruskal-Wallis | 44/145| 2 | 0/000* | Difference
Athletes 180/35
P<0/05

Variable Group Test type z Sig.(2-tailed) | Final result
Sport Groupl-Group2 -6.599 0/000* No Difference

Components Groupl-Group3 . -8/556 0/000* Difference
Group2-Group1 | U Mann Withney I o —0/033 | No Difference

Groupl-Group2 -5/794 0/000* Difference

Performance Groupl-Group3 ) -8/757 0/000* Difference
Improvement Group2-Groupl U Mann Withney -2/478 0/013 No Difference

Management Groupl-Group2 -6/208 0/000* Difference

& Groupl-Group3 ) -9/237 0/000* Difference

Planning Group2-Groupl U Mann Withney -3/333 0/001 Difference

Groupl-Group2 -4/759 0/000* Difference

) ) Groupl-Group3 ) -7/391 0/000* Difference

Financial Sources Group2-Groupl U Mann Withney 3/11 0/000* Difference

Groupl-Group2 -4/829 0/000* Difference

Groupl-Group3 ) -6/415 0/000* Difference

News Sources =005 Groupt | U M3 Withney — 068 T or313 Difference

P<0/0167

(Groupl= media experts, Group2= sport experts, Gxds athletes)
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Table 5 shows no meaningful difference between Bled sport experts point of view in sport composent
performance improvement and news sources. In atméables & groups there is a meaningful differebetween
test subjects' point of view about the role of Medin the desired situation.

Table6 - Comparison of desired & current situation ® Medias' role on the studied variables in the womes sport

V'Z ri:gseon Test Type Z Sig.(2-tailed) | Final Result

Women'’s sport components -8/691 0/000* Difference
Women'’s sport performance improvement -8/682 0/000* Difference
Women'’s sport management &planning Wilcoxton -8/692 0/000* Difference
Women'’s sport financial sources -8/646 0/000* Difference
Women'’s sport News sources -8/651 0/000* Difference
Total -8/685 0/000* Difference

P<0/05

Table6 shows a meaningful difference between cti@edesired situation of Medias' role in women’ogpfrom
subjects' point of view.

DISCUSSION AND CONCLUSION

The research results showed a meaningful differém¢be current situation of Medias' role in spooimponents
from test subjects' point of view, and tkiiference is meaningful between two groups of raediperts & athletes.
Athletes in average rated this variable lower thatias' experts. In the subjects’ point of viewssmiledias have a
weak role in the women's more active presence latigpsport ,sport training, professional sport ahdmpionship
.[3].(Ghafouri) showed ,low (20%) but meaningfuriegation between development of public sport, chiamship
and media .[18].(Ghassemi) obtained opposite reanll said that the reason of this differenceradably due to
the test subjects' group. In Ghasemi's researdetathwere not considered in test subjects. Treeemeaningful
difference between subjects' point of view aboutMs’ role in women’s sport performance improvemant the
results showed a meaningful difference between dvemps of media experts & athletes. Also athletdsd this
variable lower than media experts. [18].(Ghaserlieved a meaningful difference between subjecistwf view
in human resources variable and the impact of miedigograding technical level of athletes & coactlteat in this
research examined as the questions of performamprevement variable.

Also [19].(Najafi Asl) in his research conclude@ti6% of viewers of women'’s sport programs ,exptkat these
programs encourage women to take part in sport.

[20].(Rahimi Ajdadi) also stated that televisioadio and newspaper have a vital role in the womdeielopment
in the society ,and they could help public ideasdoiety improvement and criticism.

There is a meaningful difference in subjects' pointiew on women's sport management & planninthexcurrent
situation, and results showed a meaningful diffeeelpetween the media experts & sport experts amtianexperts
& athletes. The average rate of this variable rggmes that athletes, sport & media experts, respedctconsider
lowest to highest role for mass Medias in the aursiuation.

A meaningful difference obtained in financial resms between subjects' point of views and restitasved a
meaningful difference between media & sport expévtedia experts rated this variable higher thanraye in
comparison to sport experts on the role of massi&genh the current situation. As well as in theerolf mass
Medias in women'’s sport news resources variablenda meaningful differences between subjectstdirview.
The results showed differences between media &t spguerts, and sport experts rated this variabhetcaverage
than media experts in the current situation. [23ohrabzade), [23]. (Kashef),[1]. (AghajaniChol2d)].
(Nazemi),[25]. (Afchangi),[26]. (Barforosh),[27]. R&zavizade),[31]. (Kordi),[29]. (Khabiri),[16].
(Rajabi,Ahmadi),[30]. (Mohamadi,Bazneshin), [28Kofdi), [5].(Rezaee) all get the same results abtha
women’s sport news coverage in Iran ,and that idia'®inappropriate and low coverage percentage.

There is a meaningful difference between subj@usit of view about sport components in desiredagibn, and
this is consistent with the results of Ghasemiseezch.

This difference between Medias & sport experts poirviews and between media experts & athletesaaningful
The averages rates show that athletes give moes tolmass Medias in this variable than sport éx@erd sport
experts than media experts.
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The meaningful difference was obtained between exttj point of views in women’'s sport performance
improvement variable, and results showed meanirdifidrence between media and sport experts & betweedia
experts and athletes. The highest average ratelated to athletes& the lowest rate is related &mlim experts.
[32].(Darai) concluded that informing women abopbi’s benefits, training them through media andrtp
appropriate introduction ,as a human need is atiped way in order to encourage women to take pasgport
activities.

[33].(Coakley) stated that sport sociologists badi¢hat media shapes many young athletes' behapaiterns, the
way they practice & even their motivation in pagation in sport practices.

[34].(Keshavarz) showed that students learn beitewnideo assistant instructions. Salami in hisoremendation
has stated that mass Medias with providing spoph$§sical education scientific and specialized nmalgrwill help
women to change their attitudes towards sport itietiv& will encourage them to take part in spartities. Also
media & press activities must be focused on thelt®& benefits of women’s sport, to motivate womand inform
women & their family about destructive effects afk of exercise.

[36].(Etghia) in his study stated that women sutggkshat in order to notify women’s community te thenefits of
sport, developing sport culture through mass mediegducing variety of public sports & its bensfiis useful in
this regards.

There is a meaningful difference in the women’srspranagement & planning variable in the subjgotént of
view, and this difference was meaningful betweemahgroups. The rate averages of this variable stiatvat
athletes & media experts respectively give the ndosast role to the media. [37].(Davoodi ) showbdt some
audiences believe that authorities, coaches & spdaiyers have been changed & replaced affectinthbysport
press issues & news.

A meaningful difference obtained in financial resms desired condition between subjects' pointiewvand
results showed that the difference between threapgr is meaningful. The rate averages of this blrigshowed
that athletes & media experts respectively giverttost & least role to the media. The surveys @&.[$ajadi),
[39].(Cianfrone&Zhang) ,[42].(Home,Leklines),[43].(Yarles),[44].(Barney), [45].(Macaloh [46].(Zecevic)
confirmed the role of mass Medias in sport orgamna' financial resources development . There nseaningful
difference in women'’s sport news sources variablevben subjects' point of view, and results shoavetkaningful
difference between two groups of media & sport etgpand between sport experts & athletes. Theaeteages of
this variable show that athletes & media experspeetively give the most & least role to the metthian sport
experts to media experts.

The results indicate that there is a meaningfuledéhce between current & desired situation of meadie in
women’s sport. The comparison of average differersfeowed that the greatest difference between mu&e
desired situation is in the management & planniagable, and financial resources, performance ingmreent,
sports components & news sources are in the newing Aghajani Chobar concluded that 62% of suisjec
(professional & amateur athletes) expressed tleaathount of media influence in developing womeprsis very
high. But 2% of athletes expressed that the rolmedia in women's sport isn't high in the presemiddion. Also
75% of the athletes expressed that the press Bpscial section for women’s sport, but only 13%estahat all of
the women'’s sport news is in this section.

65% of women participated in sport matches as apast or players, but none of them were informed nedia
about the tournaments & matches and 50% of womea faeniliar with female athletes, that only 2% loéin were
known through the press. Ghafori showed that 62%ubfects believed that the sport journals areascbrding
physical education goals. Kordi also concluded thete is a meaningful difference in current & degisituation of
Medias' role in women’s sport. Ghasemi obtainedséme results about the current & desired situatfomass
Medias' role in development of country's sport.

Considering different point of views about mass Msdrole, that leads to the lack of progress imen’s sport; it
is suggested to held seminars and annual meetiithssubject of women’s sport & media, with mediasgort
experts presence. In addition to evaluate the peefnce of the Medias, exchanges their ideas irrdigiards. Due to
the great difference between desired & presenatsitn of mass Medias' role in women’s sport, guggested to set
& perform operating plans & programs to elimindtes difference.
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